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A sentence about Economy 4.0 and/or the conference:

leadership and vision

Issues relating to Industry 4.0 in the broadest sense are of significant importance from
both an academic and a practical perspective; therefore, a conference dedicated to these issues
provides an important forum for the exchange of knowledge and experience. Solutions arising
from digital transformation, innovation and networked collaboration create new opportunities
for businesses, helping them to build competitive advantage, develop business models and
strengthen the resilience of organisations and entire economic ecosystems. The regional
dimension of smart specialisations is also of particular importance, within which clusters can
act as a key mechanism for creating and capturing value. The opportunity to discuss the latest
research findings and the practical experiences of experts is of undoubted value to conference
participants.



