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I'm a researcher and consultant specializing in decision quality in 
the age of AI, Assistant Professor at SWPS University, and 
business trainer. I develop the field of Digital Cognition, combining 
behavioral economics, artificial intelligence, and marketing 
expertise to help organizations design cognitively safe ways of 
working with technology, reduce cognitive offloading, and 
understand customer journeys shaped by AI. 
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A sentence about Economy 4.0 and/or the conference: 
 
I approach Economy 4.0 through the lens of human–AI collaboration – by focusing on how intelligent systems, such as LLMs, influence 
strategic reasoning and decision quality in organizations. 
 
 
* By uploading your photo, you consent to its use on the conference website, social media and during the presentation. 

 


